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HUT WEBER
It´s the hat

HA HOSPITAL
Children do
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UNITED COLOR OF BENETTON
White - Black - Yellow

WWF
Don´t buy exotic suvenirs
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WWF
Our 1st aniversary wish: Help us stop 
man-made forest fires

BLACK&DECKET
Auto - Leveling to the rescue
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PEPSI 
Refresh your world whit pepsi
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WWF
Before it´s to late

UNITED COLORS OF BENETTON
Black & White

MAGNOLIA
Afilm by: Paul Thomas
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SPIDER MAN
A film: by Sam Raimi

QUAKER
With the best yoghurt
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SMIRNOFF 
Serve extra chilled, at the bar Montreux

PUMA
Bodytrain together

COCA- COLA 
Light
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COCA- COLA 
Juegos Olímpicos

TECHNOTHREADS
The art and science of future fashion

APPLE
Think different
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SANDISK
Espacio extra

MCDONALD´S
A sandwich for experts
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CSI
Daddy, help me with my homework

ALL INSECT KILLER
Mosquito
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THINK!
Copycat parent´s campaign

EMOTION PROOF
We broke up

WAITROSE
Honey
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MINI COOPER
We only come out at night



  

76 TIPOGRAFÍA

BURGER KING
Geschmack ist king



77PSICOLOGÍA DEL DISEÑO GRÁFICO Y SU USO EN LA PUBLICIDAD



  

78 COLOR



79PSICOLOGÍA DEL DISEÑO GRÁFICO Y SU USO EN LA PUBLICIDAD

CIRCULO CROMÁTICO - 12 colores
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PS3
Sensaciones ps3

ARTOIS
Founded in Belgium 
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VOLKSWAGEN
Overtake faster-launch control

ABSOLUT VODKA
In a absolut wolrd, machines amplify 

your creativity



87PSICOLOGÍA DEL DISEÑO GRÁFICO Y SU USO EN LA PUBLICIDAD

FIAT
Reveal your dark side

CALGARY FARMERS MERKET
Fresh all summer
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ABSOLUT VODKA
Absolut Viena

HEINEKEN
Drink the music - Elvis
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SHOOTS CAFE & BILLARDS
10 beers on top

GOOF OFF
The ultimate remover
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CAMEL
Limited edition

NESCAFÉ
Nothing wakes you up like Nescafé
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AQUARIOUS 
Doble frescura

ALIS
Skete gear - Not only for boys
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TACA AIRLANES
It´s a small world

Ley De La Experiencia: La 

experiencia es un factor vital, que 

ayuda a percibir y a comprender las 

formas de la realidad. Navarro (2007) 

explica que las formas desaparecen, 

o se hacen difícilmente reconocibles 

cuando alteramos las condiciones de 

captación del espacio que nuestra 

experiencia ha catalogado como 

habituales.

VOLSWAGEN
The Beetle 
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